Business Standards based on Praxis II Content Exam

Currently, Mount St. Mary’s University has selected the Praxis II content expectations as its criteria for Business teacher candidates.  

I. United States Economic Systems

● Free enterprise, entrepreneurship, and business organization/management: forms of business organizations, principles of management, business plans

● Government and banking: fiscal and monetary policies, GDP, taxation, regulations

● Economic principles: inflation, deflation, supply and demand, price systems, international trade, labor-management

relations

II. Money Management

● Mathematics for business: calculations related to financial management , interest rates, extensions , budgets, loans

● Consumer education: budgeting, marketplace decisions, information resources, consumer rights

● Finance: banking, investing, credit, current value theory

III. Business and Its Environment

● Job standards, work standards, business ethics and policies: peer relationships, employee evaluations, productivity

measures

● Business and consumer law: contracts , agent and principal, insurance, consignment, negotiable instruments, tort

law, bankruptcy, consumer legislation, discrimination, negotiation, global economy

IV. Professional Business Education

● Professionalism: work ethics, human relations, professional organizations and literature, public relations

● Current trends and issues: equipment, curriculum, instructional materials, use and interpretation of research

● Methodology/teaching strategies: cooperative, simulation, competency-based, skill areas, group and individual,

working with special-needs students, interactive computer software, selecting and/or determining standards for

skilled and nonskilled subjects,  assessments (including performance assessments)

● Student organizations: FBLA, PBL, DECA, Junior Achievement, Business Professionals of America

● Federal vocational legislation: Carl D. Perkins Vocational Education Act of 1963 and subsequent amendments

● Mission/objectives of business education: occupational preparation, responsibility to the business community,

responsibility to society,  personal-use skills, economic literacy, training and retraining

● Community relations: advisory committees, partnerships/alliances, visits

● Curriculum planning and program development: technological concerns, needs assessments, prescription of program outcomes, determination of content and materials, determination of teaching strategies, determination of activities, determination of evaluation

● Department management: organization of a department; program evaluation; staffing; budgets ; equipment

● Classroom management: recordkeeping, equipment safety, organizing and using classroom resources , managing classroom space and time

● Counseling in business education: orientation, career awareness, career exploration, preparation, employment

information and trends
V. Processing Information

● Keyboarding

● Production

● Specialized types of information: statistical, legal, and medical (including legal and medical transcription)

● Word processing

● Proofreading

● Editing

● Formatting

● Graphics

● Records management

● Database applications

● Reprographics

● Processing mail

● Simulation productivity

● Equipment use

● Spreadsheets

● Data security

● Entering and verifying data

● Computer literacy

● Internet technology
VI. Office Procedures and Management, Communications, and Employability Skills

● Office procedures and management: workflow topics, assessing references, records management, recordkeeping,

managing travel and meetings, handling mail

● Business communications: written communications, oral communications , telecommunications, listening skills,

communication barriers

● Employability skills: self-assessment techniques, applications, references, job-search techniques, termination, advancement
VII. Accounting and Marketing

● Accounting: accounting concepts; terminology and applications; accounting systems; basic accounting cycle of source documents, verifications, analyzing, recording, posting, trial balance, and statement

● Marketing: sales techniques, advertising , display, buying, wholesale/retail, distribution, service occupations, market

analysis, warehousing, inventory control
